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PURPOSE
OF THE DESIGN MANUAL

As an institution working nationally and internationally and in a wide 

range of areas, Pro Helvetia, the Swiss Arts Council, needs to present 

a coherent corporate identity. 

Consistent use of the design elements described in the manual 

will improve recognition and increase awareness of Pro Helvetia as a 

partner for cultural activities inside and outside Switzerland. 

The selection and use of colours, typefaces, pictures and content 

is not a matter of chance, fashion or individual taste, but an integral 

part of a carefully thought-out overall strategy.

The design manual does not lay down rigid rules for the appearance of 

the individual communication material – it leaves space for the require-

ments of specific cases and target groups and for any time-related 

issues to be taken into account.

The design manual is an aid which uses simple rules and examples to 

show how thoughtful use of the existing design elements can create a 

lively corporate identity which is capable of development but is never-

theless unmistakable. 

8 | 9 
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THE THREE
LEVELS OF USE

Introduction

All Pro Helvetia communication materials are basically associated with 

one of three levels of use, and different design rules apply 

to each. These and relevant examples of design can be found as follows: 

– Level of use 1: Institution > p 30

– Level of use 2: Programmes > p 50

– Level of use 3: Applications > p 76

The first step in the design is therefore always to establish the level 
for which the work is being carried out.
Pro Helvetia’s Communication Service will be happy to clarify any 

queries that might arise about this.

Pro Helvetia

Schweizer Kulturstiftung

Kommunikation

Hirschengraben 22

CH-8024 Zürich

T +41 44 267 71 71

F +41 44 267 71 06

communication@prohelvetia.ch

www.prohelvetia.ch

Level of use 1: Institution
Internal and institutional communications 

(correspondence, annual reports, minutes etc.)

Level of use 2: Programmes
Communications support for programmes either initiated by Pro 

Helvetia itself or in which the Swiss Arts Council is acting in partner-

ship with other institutions. 

Level of use 3: Applications
Communications support for individual cultural projects for which Pro 

Helvetia is providing financial backing. 

At this level usually only the logotype is used.
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LOGOTYPE

Basics Logotype  

General 
A corporate identity needs considerably more than a logo. Never-

theless, the logo remains the visual core, around which the image as a 

whole is built up.

The typographical design of the Pro Helvetia logotype is modern, but, 

by including the Swiss cross, also communicates the national identity. 

At the same time, the cross acts as a bridging element between the 

concepts «Pro» and «Helvetia».

At the draft stage, particular attention was paid to ensuring that the 

logotype should be compact and provide instant brand recognition, so 

that it will stand out visually in a wide range of graphical applications. 

The following rules are always applicable, for all levels of use.

Link to download Logo files

www.prohelvetia.ch/downloads

14 | 15
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can be enlarged to any size

no smaller than the minimum 

size!

 

Basics Logotype

Use of the logotype
The logotype must be used as is. It must not be distorted or cut. 

Whenever possible, the logotype must be used on the same line 

(i.e. not as a superscript).

In order to place as few limitations as possible on the ways it may be 

used, only a minimum size has been defined. It must not be used any 

smaller than this. 

A clear space should be left around the logo, whose height and width 

are equivalent to at least those of the letter «a» in the logo.

16 | 17 

18 mm

do not distort

do not cut
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Basics Logotype

Logotype colour applications
If the technology being used allows it, the logotype should be printed in 

its original colour (100% magenta). If magenta is not available, 100% 

black (or 100% of the colour used) is possible. Not permissible is half-

tone screening of the logo. 

Against dark backgrounds, the logotype colour application may be 

reversed. In all cases, it is important to ensure clear legibility 

and sufficient contrast between the logotype and the background. 

The logotype is never enclosed (i.e. not framed or boxed).

The background of the logotype should be neutral and monochrome 

whenever possible. Placing the logotype on photos or other patterned 

surfaces is not recommended. 

18 | 19 

normal application

application without magenta

reverse application

against a dark background

do not use half-tones 

ensure legibility
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Basics Logotype 

Byline with logotype
In certain applications, the logotype is complemented by additional text 

(byline).

In Switzerland, it is presumed that the institution is reasonably well 

known and that the concepts («Pro» and «Helvetia») can be intuitively 

understood. The logotype is therefore used without a byline. Instead, a 

preset explanatory text on the activities of Pro Helvetia (> p 22) will be 

printed with it. 

Outside Switzerland, the logo is always complemented by a single-

language byline. 

Depending on where the communication support in question is being 

used, the byline appears either in one of the two world languages 

English or Spanish, or in a Swiss national language, or, in the case of 

the Pro Helvetia offices abroad, in the language of the area for which 

they are responsible. Use of a two-language byline over the same 

logotype is not permitted. Bilingual communication supports can use 

both language alternatives of the logotype plus byline, but not on the 

same page. 

On monolingual communication supports which are to be distributed 

both in Switzerland and abroad, byline and explanatory text (> p 22) 

appear simultaneously.

20 | 21 

no byline

In Switzerland:

Outside Switzerland:

a)  world languages

b)  Swiss national languages 

and languages of the area 

for which the Pro Helvetia 

offices abroad are respon-

sible

byline in English

byline in Spanish

byline in German

byline in French

byline in Italian

byline in Rhaeto-Romanic

byline in Portuguese

byline in Polish

byline in Arabic

swiss arts council

fundación suiza para la cultura

fundaziun svizra per la cultura

fundação suíça para a cultura
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Basics Logotype 

Explanatory text with logotype
Communication supports in Switzerland will carry the explanatory text 

shown in the column opposite along with the logotype.

The explanatory text is not formally linked to the logo and may be placed 

freely. In all cases, it is important to ensure that the placement is visible 

and legible (preferably cover page, flap, etc).

The explanatory text is printed in the language(s) of the communication 

support in question (> p 24).

If the logotype is used on communication supports for level of use 

3 (applications) (> p 76), the explanatory text may be omitted. In this 

case, the logotype appears alone and with no extras.

If the logotype is used on objects or very small printed material (e.g. 

giveaways, cards, display material, plaques etc.), it is not compulsory 

to add the explanatory sentence.

22 | 23

Explanatory sentence German:

Die Stiftung Pro Helvetia fördert und vermittelt Schweizer Kultur in 
der Schweiz und rund um die Welt.

Explanatory sentence French:

La Fondation Pro Helvetia soutient la culture suisse et favorise 
sa diffusion en Suisse et dans le monde.

Explanatory sentence Italian: 

La Fondazione Pro Helvetia sostiene la cultura svizzera e ne 
promuove la diffusione, in Svizzera e nel mondo.

Explanatory sentence Rhaeto-Romanic:

La Fundaziun Pro Helvetia sustegna la cultura svizra e promova sia 
derasaziun en Svizra ed en tut il mund.

Explanatory sentence English:

Pro Helvetia supports and promotes Swiss culture in Switzerland 
and throughout the world.
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WORDING

Basics Wording 

Languages
The choice of language depends primarily on the target group.

Events or programmes which cover several language areas will be 

communicated in several languages. For example, all Pro Helvetia 

communication supports in Cairo will be in English and Arabic, since the 

target group is drawn from two different language areas.

In this instance, it is always preferable to prepare communication 

supports separately in several languages which make reference to 

the availability of further language versions and to the corresponding 

source.

The exception to this language rule is the address of the Pro Helvetia 

offices. These addresses are always written in the language of their 

particular location and not translated, regardless of the language of 

the communication supports.

24 | 25
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Basics Wording

Form of writing 
The identical appearance of the name Pro Helvetia on all communication 

supports is an important component of the coherent identity and 

serves as an aid to recognition. 

In a text, the byline (Swiss Arts Council) may be omitted. Nevertheless, 

Pro Helvetia is always written in the same way.

Other ways of writing the name (ProHelvetia, pro helvetia, prohelvetia, 

PRO HELVETIA etc.) are to be avoided.

The name Pro Helvetia is never written in inverted commas.

26 | 27

German standing alone:

Pro Helvetia, Schweizer Kulturstiftung
German in a body of text:

... die Schweizer Kulturstiftung Pro Helvetia...

French standing alone:

Pro Helvetia, Fondation suisse pour la culture
French in a body of text:

... la Fondation suisse pour la culture Pro Helvetia...

Italian standing alone:

Pro Helvetia, Fondazione svizzera per la cultura
Italian in a body of text:

... la Fondazione svizzera per la cultura Pro Helvetia...

Rhaeto-Romanic standing alone:

Pro Helvetia, Fundaziun svizra per la cultura
Rhaeto-Romanic in a body of text:

... la Fundaziun svizra per la cultura Pro Helvetia...

English standing alone:

Swiss Arts Council Pro Helvetia
English in a body of text:

... Pro Helvetia, the Swiss Arts Council, ...
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Locations
Pro Helvetia has a number of offices in Switzerland and abroad.
When these are named, they must be written as shown in the column 
opposite.

Location in Switzerland

Locations abroad (liaison offices)

Basics Wording

28 | 29 

Pro Helvetia
Schweizer Kulturstiftung
Hirschengraben 22 
CH-8024 Zürich
T +41 44 267 71 71
F +41 44 267 71 06
info@prohelvetia.ch
www.prohelvetia.ch 

Pro Helvetia Cairo
Swiss Arts Council
c/o Embassy of Switzerland
10, Abdel Khaleq Tharwat Street
EG-Cairo, Egypt
T +202 57 74 100
F +202 57 92 267
cairo@prohelvetia.org.eg
www.prohelvetia.org.eg 

Pro Helvetia Cape Town
Swiss Arts Council
26th floor, 1 Thibault Square
PO Box 563
Cape Town 8000, South Africa
T/F +27 21 425 47 01
capetown@prohelvetia.org.za
www.prohelvetia.org.za

Pro Helvetia New Delhi
Swiss Arts Council 
A-20 Nizamuddin East 
Ground Floor 
New Delhi 110013 India 
T +91 11 41825636 
F +91 11 41825637 
newdelhi@prohelvetia.in 
www.prohelvetia.in

Pro Helvetia Warszawa 
Szwajcarska Fundacja dla Kultury
ul. Chocimska 3/1
PL-00-791 Warszawa
T/F +48 22 849 84 75
warszawa@prohelvetia.pl
www.prohelvetia.pl 
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LEVEL OF USE 1:
INSTITUTION

30 | 31
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COLOURS

Level of use 1: Institution Colours

Primary colour and additional colours
In addition to its use in the logo, the primary colour Magenta is also 

used as an accent colour for small areas (e.g. for titles, emphasis, lines 

etc.).

Four more colours, each one with a vivid and a subdued variant, make 

up the colour palette of the communication supports from and about 

Pro Helvetia. In order to enhance the visual coherence of the individual 

communication supports, only these eight colours (along with Magenta, 

Black and White) are used.

All colours can be used both in full tone and in percentage graduations. 

Overprinting individual colours creates further design possibilities. 

Pictures, photos and illustrations may of course be used in their 

original form.

32 | 33

Primary colour 

Additional colours, vibrant

Pantone Process Magenta

C=0 M=100 Y=0 K=0

R=209 G=0 B=116

Pantone 116

C=0 M=14 Y=100 K=0

R=254 G=203 B=0

Pantone 7409

C=0 M=35 Y=99 K=0

R=238 G=175 B=0

Pantone 610

C=8 M=0 Y=74 K=2

R=224 G=215 B=96

Pantone 617

C=11 M=5 Y=61 K=14

R=198 G=191 B=112

Pantone 638

C=89 M=0 Y=9 K=0

R=0 G=175 B=216

Pantone 7459

C=72 M=9 Y=8 K=13

R=48 G=149 B=108

Pantone 7472

C=54 M=0 Y=25 K=0

R=179 G=202 B=189

Pantone 623

C=37 M=4 Y=23 K=10

R=157 G=188 B=176

Additional colours, subdued
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TYPEFACE

Level of use 1: Institution Typeface

Typographical specifications
The house typeface used by Pro Helvetia is B-ProHelvetia. It was 

created on the basis of the Blender typeface by Swiss designer Nik 

Thönen, and expanded and adapted specifically for the Swiss Arts 

Council.

The distinctive and timeless typeface is easy to read both when used in 

titles and in continuous text right down to the smallest font size. 

The only exceptions are the website and digital text documents which 

everyone must be able to edit (MS Word, Excel and Powerpoint). In 

these cases, the Arial typescript is used.

Digital documents which do not have to be edited should preferably 

be created as PDFs or as MS Word documents with embedded typeface 

data, so that the house typeface B-ProHelvetia can be used.

34 | 35

B-ProHelvetia Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz

0123456789

B-ProHelvetia Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz

0123456789

B-ProHelvetia Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz

0123456789

B-ProHelvetia Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqrstuvwxyz
0123456789

B-ProHelvetia HEAVY
abcdefghijklmnopqrstuvwxyz
0123456789
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Widths A B C D

up to A6  4 mm 18 mm 3 mm 32 mm

up to A5  5 mm 21 mm 4 mm 36 mm

up to A4 7 mm 30 mm 6 mm 50 mm

up to A3 9 mm 40 mm 9 mm 72 mm

LAYOUT 

Level of use 1: Institution Layout

The white border
Pro Helvetia offers an organisational, institutional or financial frame-

work for cultural activities, thus creating a space where culture can be 

presented in a lively and autonomous way. This specific function is 

taken over as the underlying idea of the design. 

All communication materials at design level 1 (Institution) share the 

same design element: the white border.

It consists of a white border, open at the bottom, in which the logotype 

is positioned at the top left – with or without the byline, 

depending on where the communication supports are being used 

(> p 20).

The area inside the border is available for the subject of the communi-

cation, which may use its own particular visual identity. However, there 

are guidelines governing the use of colour and the typography (> p 32, 

34). The way the free space is used should still ensure that the border 

is both visible and noticeable. 

The white border is used for all one-page communication supports 

(advertisements, posters etc.). Where the communication supports 

consist of several pages (brochures, catalogues, leaflets etc.) 

it is used on the title page, but the layout of the inner pages can be 

 designed freely – apart from the typeface and colours.

36 | 37

The width of the paper determines the proportions of the white border:

For widths greater than A3 the size must be scaled up in proportion. 

B 

D

C

AA
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Level of use 1: Institution Layout

Design behaviour
The cultural demands and the very broad range of Pro Helvetia’s 

activities require a flexible corporate identity, offering as much free-

dom as possible for individual design. 

This is why, apart from the specifications above, there are no binding 

rules as to how the communication material from and about Pro Helvetia 

is to be designed.

However, it is important that the design should be professional, tight 

and of high quality, whatever the specific criteria of the particular 

product may be. Given the increasing number of print media which are 

put together quickly and purely functionally, due attention must be paid 

to the typography in particular.

38 | 39



Level of use 1: Institution Examples of Design

EXAMPLES OF DESIGN

Pro Helvetia Design Manual | Version 1.240 | 41 Example Annual Report



Level of use 1: Institution Examples of Design

Pro Helvetia Design Manual | Version 1.242 | 43 Example Information Flyer



Level of use 1: Institution Examples of Design

Example Letter PaperPro Helvetia Design Manual | Version 1.244 | 45 



Level of use 1: Institution Examples of Design

Example Job AdvertisementPro Helvetia Design Manual | Version 1.246 | 47
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Example CardPro Helvetia Design Manual | Version 1.248 | 49
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LEVEL OF USE 2:
PROGRAMMES
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THE PROGRAMMES

General remarks on the programmes
Series of events with a thematic or geographical focus inside or outside 

Switzerland are known as programmes. They may be initiated by 

Pro Helvetia itself, or Pro Helvetia may figure as a partner alongside 

other institutions. As a rule, a programme lasts for one to two years. 

Pro Helvetia distinguishes between two types of  programmes: thematic 

programmes in Switzerland (> p 58) and country programmes abroad 

(> p 64). The visual appearance of any series of single-theme events 

or projects in Switzerland and abroad is modelled on that of the country 

programmes in Switzerland (> p 70).

In many of these cases, the existing or newly created visual identities 

of partners in the events also have to be taken into account. The way 

Pro Helvetia’s corporate identity is integrated into this communication 

material depends primarily on the degree of involvement by Pro Helvetia 

in the initiation, financing or organisation of the programme and its 

 individual events.

52 | 53

Level of use 2: Programmes The Programmes



Given that various other visual identities are involved, it is scarcely 

possible to lay down binding instructions concerning the layout for the 

communication supports of the country programmes. This manual must 

therefore restrict itself to setting the information hierarchies which 

should be clearly evident in all media. 

If you have any questions, please contact the Communication Service of 

Pro Helvetia, the Swiss Arts Council:

Pro Helvetia 

Schweizer Kulturstiftung 

Kommunikation 

Hirschengraben 22 

CH-8024 Zürich 

T +41 44 267 71 71 

F +41 44 267 71 06 

communication@prohelvetia.ch 

www.prohelvetia.ch

Level of use 2: Programmes The Programmes
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It is essential that the roles and communication requirements of all 

partners be clearly agreed at the start of the project.

In any case, as an event partner, Pro Helvetia has a voice in all commu-

nications in which it is named as a partner.

Guidelines on determining the visual presentation

• If Pro Helvetia has played the leading part in the initiation, 

 financing or organisation of the project, the visual presentation must 

follow the design guidelines described for the institutional level 

(> p 30).

• If the partner institution has played the leading part in the 

initiation, financing or organisation of the project, the visual presen-

tation must follow the partner’s design guidelines, or else a new 

visual identity will be created for the programme.

In both cases, Pro Helvetia must be included in the presentation, in 

accordance with the following rules.

• On no account must Pro Helvetia’s visual presentation be 

 combined or mixed with the identities of other partners. 

Level of use 2: Programmes The Programmes

56 | 57
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THEMATIC PROGRAMMES
IN SWITZERLAND

58 | 59

General remarks
Thematic programmes focus on important questions for  Switzerland’s 

cultural self-image. These questions are approached from many 

different angles through artistic means and in collabo ration with artists 

and event organisers. The thematic programmes enable Pro Helvetia 

to implement its political task of promoting mutual understanding within 

the country. 

The following rules govern the presentation and communication of 

thematic programmes as far as Pro Helvetia is concerned.

Level of use 2: Programmes Thematic Programmes in Switzerland
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Pro-Helvetia publications
Communication supports which describe the programme as a whole 

and which are published by the Swiss Arts Council itself, follow the 

same design guidelines as laid out for the Institution level (> p 30).

If the events are mainly initiated and financed by Pro Helvetia, the 

design follows the guidelines set out for the Institution level (> p 30) 

and uses the visual language specific to the programme.

For the sake of achieving a standardised image, programme-specific 

logos (Pro Helvetia programme logos) will not be used. A programme 

title can be used – inside the white borders – as an illustrative element 

in the visual identity.

This makes the visual language the most important part of the identity 

of the thematic programmes – apart from Pro Helvetia’s own corporate 

identity. This is what gives the communication supports their character 

and a visual connection. 

Level of use 2: Programmes Thematic Programmes in Switzerland
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Publications by partners 
As far as possible, communication supports for events in a thematic 

programme, which are taking place as part of an existing series 

of events held by a local institution, should use the visual language 

 specific to the programme.

The following hierarchy must be clearly recognisable:

1. Corporate identity of the event organiser

2. Pro Helvetia logo and/or written endorsement (clearly visible, on

 the first page):

 «((A project*)) in the framework of ((XY)) programme of 

 Pro Helvetia, the Swiss Arts Council»

3. Logos of the chief sponsors

4. Mention of the other sponsors, preferably without logo

* The nature of the project may be specified:

- An exhibition

- A publication

- etc.

62 | 63

Level of use 2: Programmes Thematic Programmes in Switzerland

1

3 4

2
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COUNTRY PROGRAMMES
ABROAD

General remarks
Country programmes promote artistic and cultural exchange between 

Switzerland and another country or area of the world. Most of them are 

instigated by requests from state partners or from partner institutions 

abroad. All Pro Helvetia country programmes are put together in close 

collaboration with cultural activists, event organisers, cultural institu-

tions and Switzerland’s diplomatic and consular representations 

abroad. Presence Switzerland (PRS) is an important partner for 

country programmes.

For the presentation and communication of country programmes, 

Pro Helvetia has certain rules which depend on the degree of involve-

ment by Pro Helvetia in the initiation, financing or organisation of the 

programme and its individual events.

64 | 65

Level of use 2: Programmes Country Programmes Abroad
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Pro-Helvetia publications
Normally, a distinct visual identity will be created for each country 

programme following discussion and agreement with all partners.

This identity defines the appearance of the communication supports 

which are released by the programme itself.

The following hierarchy must be clearly recognisable:

 

1. Identity/logo/brand of the country programme

2. «Switzerland» as a label in accordance with the requirements of  

 Presence Switzerland

3. Logos or text mention of the main initiators (clearly visible, on   

 the first page, clearly separated from the sponsors):

 «Initiated and organised by Pro Helvetia, the Swiss Arts Council,

 and Presence Switzerland»

4. Text mention of the co-initiators

5. Logos of the main sponsors (ideally 1–3)

6. Text mention of the other sponsors (without logo)

The logos/mentions of the sponsors must be clearly distinguished from 

those of the initiators, and must not compete with them for prominence.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

SWISS DANCE IN JAPAN

KINDLY SUPPORTED BY

SWITZERLAND

Initiated and organized by 
Pro Helvetia, the Swiss Arts Council, 
and Presence Switzerland

Level of use 2: Programmes Country Programmes Abroad

1

2

3

4

5 6
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Publications by partners
The individual events in a country programme are often staged by local 

institutions as part of an existing series of events, and listed accor-

dingly in their own communications.

The following hierarchy must be clearly recognisable in the communica-

tion supports:

1. Corporate identity of the event organiser

2. Logo/brand of the country programme

3. Written endorsement (clearly visible, on the first page), clearly

 distinguished from the sponsors:

 «Initiated and organised by Pro Helvetia, the Swiss Arts Council,  

 and Presence Switzerland»

4. Logos of the main sponsors

5. Mention of the other sponsors, preferably without logo

The logos/mentions of the sponsors must be clearly distinguished from 

those of the initiators, and must not compete with them for prominence.

68 | 69

KINDLY SUPPORTED BY

HOKKAIDO DANCE CENTER

Initiated and organized by 

Pro Helvetia, the Swiss Arts Council, 

and Presence Switzerland

Level of use 2: Programmes Country Programmes Abroad

1

2

3

4 5 
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COUNTRY PROGRAMMES
IN SWITZERLAND

70 | 71

General remarks 
As part of the exchange, some individual events of a country pro-

gramme are held in Switzerland with the collaboration of local partners 

and event organisers. The following rules govern the communication.

Level of use 2: Programmes Country Programmes in Switzerland
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Pro-Helvetia publications
Normally, a country programme will already have a visual identity.

To communicate events of a country programme which are taking place 

in Switzerland, the existing identity of the country programme is used 

and set within the white borders (> p 36). This creates the following 

hierarchy:

1. Pro Helvetia’s corporate identity (logo and white border)

2. Identity/logo/brand of the country programme

3. Text mention of the co-initiators

4. Logos of the main sponsors (ideally 1–3)

5. Text mention of the other sponsors (without logo) 

The logos/mentions of the sponsors must be clearly distinguished from 

those of the initiators, and must not compete with them for prominence.

LOIRE-CULTURE

FESTIVAL DE GENÈVE

LOIRE-CULTURE

Level of use 2: Programmes Country Programmes in Switzerland

1

5 4 

2

3

Visual identity of the

country programme abroad
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Publications by partners 
The individual events in a country programme are often staged by local 

institutions as part of an existing series of events, and listed accord-

ingly in their own communications.

The following hierarchy must be clearly recognisable in the communica-

tion supports:

1. Visual identity of the event organiser

2. Logo/brand of the country programme

3. Written endorsement (clearly visible, clearly distinguished from 

 the sponsors):

 «Initiated and organised by Pro Helvetia, the Swiss Arts Council»

4. Logos of the main sponsors

5. Mention of the other sponsors, without logo

The logos/mentions of the sponsors must be clearly distinguished from 

those of the initiators, and must not compete with them for prominence.
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ZWEI STIMMEN

TONHAUS BASEL
16. 12 – 21. 21.

initiiert und organisiert von der 
Schweizer Kulturstiftung Pro Helvetia
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APPLICATIONS 

General remarks about Pro Helvetia support
Support by Pro Helvetia imposes a duty of acknowledgement on grant 

recipients. They are under an obligation to mention the Swiss Arts 

Council in all their communication material (programmes, brochures, 

advertisements, posters, flyers etc).
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Publications by applicants 
In publications by applicants who receive financial support from 

Pro Helvetia, usually only the logotype is used, with or without byline, 

according to location. (> p 20).

Where logotypes are used on communication supports of design level 3, 

the explanatory text may be omitted. In this case, the logotype appears 

alone and with no extras. 

Otherwise, the general guidelines for the use of the Pro Helvetia 

logotype (> p 14) apply, as do the rules explained in the different 

guidelines for recipients of funding. 

((Guidelines for Funding Recipients in Switzerland))

((Guidelines for Funding Recipients, Pro Helvetia Cairo))

((Guidelines for Funding Recipients, Pro Helvetia Cape Town))

((Guidelines for Funding Recipients, Pro Helvetia New Delhi))

((Guidelines for Funding Recipients, Pro Helvetia Warsaw))

Level of use 3: Applications Applications
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http://www.prohelvetia.ch/index.cfm?id=4487
http://www.prohelvetia.org.eg/index.php?id=145&L=2
http://www.prohelvetia.org.za/index.php?id=96&L=0
http://www.prohelvetia.in/index.php?id=113&L=0
http://www.prohelvetia.pl/index.php?id=75&L=2&tipUrl
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If you have any questions, please contact the Communication Service of 

Pro Helvetia, the Swiss Arts Council:

Pro Helvetia 

Schweizer Kulturstiftung 

Kommunikation 

Hirschengraben 22 

CH-8024 Zürich 

T +41 44 267 71 71 

F +41 44 267 71 06 

communication@prohelvetia.ch 

www.prohelvetia.ch

Level of use 3: Applications Applications
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This publication is available in English, French, German and Italian, 
and can be obtained from the following address: 
communication@prohelvetia.ch
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